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Tab.1 Impression/comprehension about Huizhou villages’ characteristic
1 o Wi Tour\ist RiEE H(?st
Category Indicators ENGRENME  XKHIE TREENE KHIE
Avg. Category avg. Avg. Category avg.
PNEET S s N K& D ER L A A 7K LK) 4.47 426 4.4 428
Human settlement T V5T SRR , AN oK B2 I I T 428 427
environment LR IR R R AT 3.90 4.04
P18 R E Sk i ORI U R 4.41 4.43
EReSUINIOIENY B WYz 27 MYiEuE R % 3.81 3.80 3.94 3.89
Regional culture MR = RIEAT , AL, WA =T 3.80 4.01
CUIPNT e 3.71 3.94
H BRI H 22 FURER 3.91 3.98
A A NS AR 2 I8 3.86 3.82
] RAATEAL I E IR W B T 3.78 3.84
SRS Ty RO A8 SR RS RS TG |43k ] 3.76 3.67
SCARAR I A B A Tl IR A o TR T IR AR 4.16 4.05 4.06 3.97
Cultural atmosphere R R A 4.07 4.00
e AR AR AR 2 OB 427 421
RN =RE B AR Z LTS 3.95 4.05
Bt FHRZ , AL (A k) 3.96 3.84
O 3% 10 fi 2 (R T E 2B T i 3.93 3.83
F¥& K R RE RS (A HE) 4.21 3.95
UM S Kok 2 13t 3.87 3.82
AR IE Avg. 4.04 4.05
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TR hi W 100 h15  BORHESH 25 h29 i 14 h43  FE 8

Hongeun h2  JI¥A 94 hi6 # 22 h30 1Lk 13 h44  HfEsE 8
h3 i 81 h17  A3BE 20 h31 skdIl 13 h45 MR 8
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Tab.3 Characteristics of internet image

25 [H] PN RE sk B (/NI L)) O S (et AT D)
Space Subject-space Quantity (proportion) Quantity (proportion in total)
1 SR i e 5200 WH NP B 2(100%) 2(0.83%)
Natural landscapes 2(0.83%) % 0(0.00%) 0(0.00%)
RiiF 0(0.00%) 0(0.00%)
K 0(0.00%) 0(0.00%)
LUSEHNIEE/S =) PN/ hiE 70(98.59% ) 70(28.93%)
Cultivated landscapes 71(29.33%) % 1(1.41%) 1(0.41%)
FSEED 0(0.00%) 0(0.00%)
FK 0(0.00%) 0(0.00%)
ot I SCAE RSN/ Bt 148(88.62%) 148(61.16%)
Heritage & material culture 167(69.01%) R 12(7.19%) 12(4.96%)
RiEE 7(4.19%) 7(2.89%)
FK 0(0.00%) 0(0.00%)
i e i WA NP 1(50%) 1(0.41%)
Tourism product2(083%) v‘o‘j’fg 1(50%) 1(041%)
SRS 0(0.00%) 0(0.00%)
e 0(0.00%) 0(0.00%)
411 Total 242 242(100%) 242(100%)
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Fig. 1 Process of the behavior of tourist gaze and host gaze in Huizhou Villages
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The Behavior of Tourists and Hosts by Gazing the Huizhou Villages

WANG Tianying', LU Lin*, LU Xingfu'
(1. College of History and Sociology, Anhui Normal University, Wuhu 241000, China;
2. College of Territorial Resources and Tourism, Anhui Normal University, Wuhu 241000, China)

Abstract: The “tourist gaze” proposed by John Urry is an important theoretical analysis tool applied in
the fields of tourism sociology and tourism culture research. The tourism gaze concept, which includes
both the tourist gaze and host gaze, is a complex system of diverse factors with numerous interactions
between the beneficiaries like tourists and hosts. This study briefly analyzes both international and
domestic Chinese trends in tourism gaze research and summarizes the current hot topics in the area.
There is a current domestic focus on tourism gaze. Chinese researchers use this theoretical tool to study
aspects such as tourist- host interactions, cultural changes in minority areas, the shaping of tourism
destinations, tourism image, tourist behavior, and tourist experience.

The Huizhou culture has rich connotations and complete systems. Xidi, Hongcun and Nanping of
Yixian are famous for their traditional culture, while Xidi and Hongcun are listed as United Nations
Educational, Scientific and Cultural Organization (UNESCO) world heritage sites. There are many
tourism attractions in these three villages, which are the example sites for this study. A questionnaire
survey was used to gather data and information during August 2012. A total of 410 tourist
questionnaires and 310 host questionnaires were distributed to the respondents. Completed and valid
responses were received from 407 tourist questionnaires and 303 host questionnaires. The alpha
coefficients are 0.8966 and 0.9285, respectively. The 19 questionnaire indicators are classified into
three categories to measure the behavior of both tourists and hosts. SPSS 11.5 software was used to
order and to analyze the data. It was used to analyze the tourists’ impression and the hosts’
comprehension about Huizhou villages’ characteristics. Further ancillary investigation methods were
used, such as constructed interviews, participant observations and non- participant observations. Such
methods were added to study the hosts’ impression of the Huizhou villages’ characteristics and the
hosts’ views of tourists. Text and photographs from Mafengwo—a tourism website with over 50
million users—were also conditionally collected for content analysis. High-frequency words from the
texts were picked up using ROST WordParser .Space- subject method was used to study the image
characteristics.

Ancient villages are regarded as symbols and markers of Huizhou culture. The main subjects of
tourism gaze in the Huizhou villages are the tourists and the hosts. The objects are the culture signals,
also considered as the core of tourism gaze, and include the material and spiritual forms of the culture.
The tourists and hosts interact based on gazing at the relevant culture symbol. They reflect the natural
scenery, the man-made environment, the traditional culture and the hosts’ lifestyle. However, both the
tourists and the hosts have only a shallow understanding of these culture signals.

This research discusses the behaviors of tourists and hosts in Huizhou’ s ancient villages while
gazing at the cultural symbol. The interaction process between the tourist gaze and the host gaze are
analyzed. It is found that the connotation and inner spirit of Huizhou’s culture are neglected in tourism
by both the tourists and the hosts. The level of the tourists’ demand for and the hosts” understanding of
the culture symbols are superficial. Tourism gaze can be considered as a force that helps to build links
between tourists and hosts based on different needs. The symbols and marks of Huizhou culture that are
considered to be its core seem to be built, strengthened and even rebuilt during the interaction process.
Keywords: Huizhou villages; tourism gaze; the behavior of tourist gaze; the behavior of host gaze
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